
Digital optimizations for Small Business
Soc i a l  Med i a  / /  Web  De s i g n  / /  S EO

B y :  L a u k i k  P a t i l



In this  crash course, we will take a short walk into the digital realm.

 

The pandemic has caused a lot of Small Businesses to make a shift to a digitally

operated business model. Having even a high-level understanding of various digital

aspects would be very beneficial to you and your business.



Social Media



Posting on your Facebook, Instagram, LinkedIn or other

Social Media platforms.

Content that is relevant to your business and keeps your

audience engaged with your brand.

Organic:

 

Social Media

This will dramatically increase brand awareness and

increase leads/sales, if done correctly.

For small/medium businesses (SMB), running offers and

promotions locally can have a huge ROI.

Paid Advertising:

 

There are two parts to this.



Video is king. It drives more engagement as humans are

visual creatures.

Be consistent with your posts. Try to post once everyday.

Use quality hashtags to increase your reach.

We use social media organically when we post on our

platform for free. The purpose is to share with our audience

the personality and the character behind our brand. 

 

By keeping our content engaging, we increase our following

and retain our followers. 

 

Ideally, what we are looking to do is build an audience that

we can market our product/service to for free!

 

3 TIPS:

1.

2.

3.

Social Media
Organic



Brand awareness

Prospecting/lead generation

Conversions/Sales

Paid social media advertising has 3 main goals:

1.

2.

3.

 

For small businesses, Facebook/Instagram and Google are

the best platforms to advertise on. They are great for B2B and

B2C businesses, however, you can also try LinkedIn for B2B.

 

So what is the difference between paid advertising on

Google v. Facebook/Instagram? Let’s take a look.

Social Media
Paid Advertising



A “once-in-a-while” service based business like

plumbing or a restaurant.

Think in terms of what people are seeking out. 

Regardless of the industry, you can build a highly

targeted audience to market to.

Advertising on these platforms is very effective because

you have everyone looking.

It depends on the type of industry you are in and what your

business goals are. Since both have different strategies, it is

important to consider the type of service or product you offer.

This is not to say that either/or cannot be used.

 

Consider Google if you are:

 

When to use Facebook/Instagram:

Social Media
So what kind of advertising?



Use high quality images

Show face – let your audience know who is behind the

brand

Keep the audience updated with what your business is

up-to and it's future endeavors.

Use relevant hashtags. Ideally, for every post you should

try to tweak your hashtags as they have the capability to

reach different pockets of an audience.

When using something like Facebook Business

Manager to run your ads you have a large amount of

data at your fingertips. 

By understanding the KPIs and metrics you will be able

to efficiently and effectively optimize all campaigns.

Organic:

 

Paid:

Social Media
How to optimize



Web Design



A website is your digital storefront and information center.

This is where customers come to find out everything about

you. So, it is in your best interest to include all the relevant

information they would need before they purchase from or

contact you.

 

This will be the endpoint of the customers’ journey. Whether

they come from Google or from your Social Media channels,

this is where they will most likely end up.

Web Design
Do you need a Website?



Keep it interactive and engaging. Too much text when

it is not required can kill the users' experience and cost

you.

The website should be easy to navigate. For this, try to

put yourself in the customers shoe and try to accomplish

tasks like finding contact information. See how easy it is,

and if it’s a little tedious, you may want to redesign.

Make it MOBILE-FRIENDLY!! I cannot stress this

enough. Over 50% of traffic is from mobile. If the user

does not have a good experience on your mobile site,

chances are they are going somewhere else.

Some tips when designing your website:

Web Design
Tips when designing your website



Branding – you want to make sure that everything on

your website is consistent and conveys the same

message.

User experience – make sure that all the paths that a

user can take to reach an end goal (i.e. contact) are

clearly outlined.

Content – your site should be filled with high quality

content that users can refer to and get more information

from.

Search Engine Optimization – we will cover in the next

section.

The main things to consider when optimizing your website

are:

Web Design
Optimizing your website



Search Engine

Optimization (SEO)



Through a series of complex algorithms Google is able to

rank your site based on its quality. Ideally, any business wants

to be on the first page. 

 

Google sends out these things called “crawlers” which are

like bits of algorithms that scan your full website and get an

understanding of what it is. The better the quality of the data

(text, images, links, etc.) the better understanding the

crawlers get and can rank you higher.

 

So how can this be achieved? Lets take a look at what we

can do.

SEO
Getting found on Google



Google My Business is a business profile on Google. It

displays information like operation hours, location and even

allows your customers to leave reviews.

 

The benefits of this would be that it allows them to interact

with your business right away. Through this you can also

offer customers coupons and other promotions that they

can redeem right off of Google.

 

In short, it is your digital business card on Google.

SEO
Google My Business



Research keywords that people are searching for. You

can use tools like Google Keyword Planner,

Ubersuggest, Google Trends, etc. By using the right

keywords you are more likely to “rank” higher in Google

for them.

The content should be written very clearly and

concisely. Google’s algorithms are so powerful that they

can detect the writing quality and use this information to

rank you.

Content is king. To be ranked higher, you need to create

content that is relevant, easy to read and provides true value

to the user.

 

A couple of thing to do when creating content are:

 

SEO
Create Content



Install Google Analytics to get insights on your site

visitors - how they got there, on-site behavior, duration of

session, etc.

On-page SEO includes using your keywords on the

page. Ideally you would like to have the keywords in

meta-tags, headings, sub-headings and URl slugs.

Off-page SEO is your social media presence, back-links

to your website, shout outs from influencers, etc.

Basically anything that would link back to your site.

Ensure a good site speed. This is how quickly your site

loads and navigates. You can use Google PageSpeed to

gauge your site speed.

Aside from those two things, there are a few more things that

will require your attention. These are as follows:

SEO
Other Techinicalities



So how does all of this

tie together?



Essentially your website is the bridge between your social

media and organic searches. It acts as a storefront where

you want to direct all your digital traffic to. This helps increase

brand awareness, leads and ultimately sales.

 

Social media assists your business by helping you get your

message out there. This includes your updates, promotions,

sales etc. It is the face of your business.

 

On the other hand, Google is used for people who are

looking for a particular service and stumble on to your

website.

 

To have a fully optimized digital presence, you need all 3

components in order to run your business effectively in

today’s world.

The big picture
What does all this achieve?



Thank you!
I sincerely hope that this gave you some insight into the

digital realm for your business. 

If you have any questions, don't hesistate to reach out!

Laukik Patil

Email: laukik.patil@lxpdigital.ca

Social: @lxpdigital

Phone: (647) - 201 - 8384


